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NEW YORK — David Neele-
man stepped down as chief exec-
utive of JetBlue Airways Corp.
on Thursday, giving up opera-
tional control of the airline he
built from a scrappy low-fare
upstart into a perk-heavy carrier
with nearly 600 daily flights.

Neeleman is being replaced as
CEO by Dave Barger, who has
been president, but will stay on as
chairman.

The move comes less than
three months after two winter
storms forced JetBlue to cancel
nearly 1,700 flights. Neeleman
acknowledged Thursday that it
was time for him to step aside and

let the operating
experts take
over.

“I think the
board has been
talking about
this for a long
time,” Neele-
man said in an
interview.

Neeleman had been CEO since
1998. He said he will focus on
strategic initiatives by staying on
as chairman.

Still, its quite a change for a
business whose brand, some ana-
lysts say, became intertwined
with Neeleman’s personality.

“He has embodied the person-
alized service of that airline,”
said Richard Levick, president
and CEO of Levick Strategic
Communications in Washington.

However, pure energy can only
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For Anthony Fini, owner of
Francesco’s Salon & Spa, calcu-
lated risks had to be made for his
business to continue moving for-
ward.

With his clientele outgrowing
his building and parking lot on
Center Street in Mentor, Fini
couldn’t remain motionless
given the increasing number of
area competitors.

“We were at a place in busi-
ness that we were really stuck,”
Fini said. “We felt that either we
make a change or we stay stag-
nant.”

The result of that decision is a
new, 4,200-square-foot store-
front at 7337 Mentor Ave. in
Mentor’s Points East shopping
center — more the twice the size
of the former site.

After several months of con-
struction, the salon reopened for
business on April 3. It now has
26 employees, many of them
with hairdressing experience
spanning 10 to 25 years.

Previously, Francesco’s had
been a traditional salon with hair
and nail services. For Fini, who
admits to having initial appre-
hension regarding the change,
the larger space is the key to him
now offering spa, massage,
facial and skin services.

“It’s a gamble, but anything in
life is a gamble,” he said. “We
have an excellent reputation in
Lake County, so we had to take
what we had and expand it to
offer these services that our
clients were getting elsewhere.”

Fini says it was important to
delve into the wellness sector
because of its increasingly wide-
spread presence in the hair
industry. 

By installing treatment and
steam rooms, each complete
with its own shower, Fini recog-
nized that his customers might
want to extend their visits to his
establishment.

“They totally love it,” Fini
said of clientele’s response to the
new services. “I believe (well-
ness) services will be the big
thing in this industry in the next
five to 10 years.”

Area businesswoman Kathie
Hartman, of Concord Township,
says she also plans on using the
new amenities in the near future.
In the meantime, the eight-year
client will continue going to her
trusted hairdresser.

“I used to be the typical
woman who stayed with my
hairdresser for six months to a
year, then off to someone differ-
ent,” she said. “Since I’ve been
going to Anthony, I haven’t let
anyone else cut my hair.

“Now that he has a full facil-
ity, I’ll be doing even more.”

Fini, born in Italy, traced his
roots by designing the salon with
a Tuscany feel. 

Secure with a loyal customer
base since 1991, Fini now hopes
to attract business groups for
“corporate getaways” and client
functions like a recent jewelry
party hosted by Keri Berar-
dinelli, a local representative for
Pevonia, a professional line of
skin care products carried by
Francesco’s.

“It just really has a nice
ambiance and it’s very classy,”
Berardinelli said of the salon.
“There’s nothing like it in this
area ... Spa is a lifestyle and

more and more people are
looking for facilities like
Francesco’s.”

Additionally, the expansion
has given Francesco’s the
chance to host pedicure parties
for parents looking to provide
alternative birthday celebrations
for their children. Fini says any
group of more than three can
expect discounts for any planned
party, specific to the services
they would like.

“There’s a few places in the
area that have spas, but we
wanted to be that spa — that
designated place to get away,
retreat and relax,” Fini said.

For more information, call
(440) 951-4800.

Eaton elects 
King senior V.P.

Eaton Corp. announced that
Scott L. King has been elected to
the position of senior vice presi-
dent and president of the Automo-
tive Group. He reports to Alexan-
der M. Cutler, Eaton chairman and
chief executive officer. 

King succeeds Stephen M.
Buente, who announced his retire-
ment, effective July 1, after more
than 30 years with Eaton.

King has been vice president
and president of the Powertrain
and Specialty Controls Operations
for the global automotive business
since 2005. 

“Scott has substantial automo-
tive industry experience and a
proven record of success,” Cutler
said. “He has a strong results ori-
entation, and his proven leadership
in strategy and marketing has con-
tributed substantially to the suc-
cess of the Automotive Group in

the rapidly changing automotive
industry.”

Eaton is a diversified industrial
manufacturer with 2006 sales of
$12.4 billion. 

Middlefield Banc 
sets dividend

Middlefield Banc Corp.
announced that the company’s
board of directors has declared a
quarterly cash dividend of 24
cents per common share payable
on June 15 to shareholders of
record on June 1.  

Adjusted for a 5 percent stock

dividend paid in the fourth quarter
of 2006, this cash dividend repre-
sents a 7.2 percent increase over
the dividend paid by Middlefield
Banc in the second quarter of
2006.

Middlefield Banc is a financial
holding company headquartered in
Middlefield. Its subsidiary, The
Middlefield Banking Company,
operates full service banking cen-
ters and a UVEST Financial Ser-
vices brokerage office serving
Chardon, Garrettsville, Mantua,
Middlefield, Newbury and Orwell,
as well as a loan production office
in Cortland.

Park-Ohio reports
increased revenue

Park-Ohio Holdings Corp. saw
net sales of $267.9 million for first
quarter 2007, which ended March
31, a 3 percent increase on sales
of $260.2 million for first quarter
2006.  

Park-Ohio reported net income
of $5.2 million, or 45 cents per
share dilutive, for first quarter
2007, an 8 percent increase on
net income of $4.8 million, or 42
percent per share dilutive, for first
quarter 2006.

“We are pleased with our contin-

ued trend of global growth in 
revenue and profitability,” said
Edward F. Crawford, chairman and
chief executive officer. 

“Our same-quarter sales have
grown for 14 straight quarters.
Compared to four years earlier 
we have generated compound
growth rates of 15 percent for
sales and 21 percent for net
income.”

Park-Ohio, headquartered in
Cleveland, is a leading provider of
supply chain logistics services and
a manufacturer of highly engi-
neered products.  

— Staff and wire reports
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Oil fuels
trade deficit

Martin Crutsinger
Associated Press

WASHINGTON — The trade
deficit rose to the highest level in
six months as a big jump in oil
imports offset a narrowing of the
politically sensitive deficit with
China.

The gap between what the
United States imports and what it
sells to the rest of the world rose
to $63.9 billion in March, up 10.4
percent from the February level,
the Commerce Department
reported Thursday.

Almost two-thirds of the dete-
rioration in the deficit reflected a
17.6 percent jump in oil imports,
which climbed to $24.6 billion,
the highest level in six months.

The imbalance with China fell
by 6.4 percent to $17.2 billion in
March, the smallest gap in 10
months as U.S. exports to China
set a record. Still, for the first
three months of 2007, the deficit
with China ran 20.4 percent
higher than the same period a
year ago.

The imbalance with China hit

an all-time high of $232.5 billion
in 2006.

So far this year, the overall
U.S. trade deficit is running at an
annual rate of $722.6 billion,
slightly below the $765.3 billion
deficit set in 2006, the fifth con-
secutive record deficit.

Critics of President Bush’s
trade policies contend the admin-
istration has not done enough to
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Shoppers walk down Rodeo Drive in
Beverly Hills, Calif., on Monday. The
outlook for consumer spending in the
coming months grew dimmer Thursday.

Major retailers worry about a cold summer
Anne D’Innocenzio

Associated Press

NEW YORK — The outlook for consumer spending
in the coming months dimmed Thursday after retailers,
their sales hurt by rising gasoline prices and the slump-
ing housing market, had one of their worst months ever
in April.

As retailers released their monthly sales figures,
Wal-Mart Stores Inc. recorded a rare decline — the
weakest performance since the world’s largest retailer
started publishing monthly sales in 1980, according to
John Simley, a company spokesman. But April’s disap-
pointments crossed all segments of the industry and
included Abercrombie & Fitch Co., Federated Depart-
ment Stores Inc. and J.C. Penney Co.

“Consumers are feeling pressured by higher gasoline
prices and a sluggish housing market, particularly low
and middle income consumers,” said Ken Perkins,
president of RetailMetrics LLC, a research company in
Swampscott, Mass.

Analysts had already expected last month to be dis-
appointing after an early Easter motivated many con-
sumers to do their holiday shopping in March, siphon-

ing away part of April’s business. But sales were much
softer than expected, raising concerns that retailers will
also see disappointing results in the months ahead.

The UBS-International Council of Shopping Centers
sales tally of 53 stores posted a decline of 2.4 percent,
the biggest drop since the index started tracking the
data back in 1970. The tally is based on same-store
sales or sales at stores open at least a year, which are
considered a key indicator of retailers’ health. Michael
P. Niemira, chief economist at the ICSC, called the
drop in same-store sales a rarity, noting that this is only
the third time since 1970 the overall index declined.

For the combined March and April months — which
provides the best read on the spring selling season, the
tally was up only 1.8 percent, below the 2.8 percent
forecast. Niemira said it was the weakest spring per-
formance since 2003, when the tally registered a 1.5
percent gain for the two-month period.

While analysts will be closely watching how May
fares, since the month will provide a better indication

of consumer’s health, concerns are rising that shoppers
can no longer bear the weight of the economy’s woes.

“The slowdown is at hand,” said Niemira.
The housing market slump, which had already hurt

sales of home-related goods over the past year, seems
to be having a greater impact on retail sales. For years,
shoppers had tapped into home equity as a source for
cash, but rising interest rates have curbed that practice,
and rising mortgage defaults may be spooking con-
sumers.

Even the job market, which has been a pillar of con-
sumer spending, is showing some signs of strain as the
government reported earlier this month that employers
added the fewest positions last month in two and a half
years. And while the market has hardly collapsed, it
appears job seekers will have a more difficulty in land-
ing a position. The latest data on unemployment
claims, however, was soothing since it showed that the
number of laid off workers filing claims fell for a
fourth straight week.

Janet Hoffman, managing partner of the North
American retail division of the consulting firm Accen-
ture, said stores also are to blame. 

JetBlue executive
set to step down
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Nicky Fracci, an esthetician at Francesco’s Salon & Spa, gives a facial to Rebekah Havanchak, a
nail technician at the salon.

Taking
a leap
forward
■ Move more than
doubles space for
Francesco’s, and
boosts spa services
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■ Neeleman to be
replaced by Barger

“The slowdown is at hand.”
Michael P. Niemira, chief economist at the
International Council of Shopping Centers


